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Your Brand.
Our Audience.



Audience & Readership

44.9% of our qualified
circulation are 

decision-makers.

2.3% of our qualified circulation works for
international governments and militaries. Within this 

audience segment, 51.4% are decision-makers.

51.1% of our qualified circulation works for the U.S.
government or military. Within this audience segment, 

50.69% are decision-makers.

34.6% of our qualified circulation works in the
commercial space industry. Within this audience 

segment, 43.01% are decision-makers.

SpaceNews magazine  
is circulated in 52 
countries and 
SpaceNews.com is 
viewed online in 218 
countries. On the 
international level, 
we’re most popular in 
France, Germany, the 
United Kingdom, 
Japan and Canada.

Website Only

Print & Website 

13,663
Average circulation



MONTHLY

Source: Google Analytics Oct., 2016

Page Views:  1.1 million Desktop:  715,000
Mobile:  385,000

Social Media:  43,283 Twitter:  33,500 followers
Facebook:  10,900

Newsletters
FirstUp:  5,811 subscribers
SN This Week:  13,886

Unique Visitors:  343,300 Desktop:  182,720
Mobile:  159,000

Your Brand. Our Audience.
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Newsletters
Our in-house newsletters collectively 
reach over 29K readers.

The marketing options are nearly 
endless when it comes to our 
newsletters. Whether you’d like to 
leverage either (or both) of our distinct, 
existing audiences, or commission the 
creation of an original, co-branded one 
curated around the trade show, 
conference or reporting beat of your 
choice, we’re committed to turning your 
vision into reality.

First Up
• Daily
• 5,811 subscribers
• A rundown of the news most likely to
shape the day in space

SpaceNews This Week
• Weekly
• 13,866 subscribers
• A best-of look at SpaceNews.com
coverage with a preview of upcoming
industry events

Satellite Telecom Review
• Biweekly
• 9,495 subscribers
• A nuanced look at news and analysis
from the satellite telecom side of the
space industry

WEBINARS
• A comprehensive
marketing campaign
promoting the event and
your corporate branding
launched ahead of time
• Verified leads to enhance
your marketing lists
• A year’s worth of brand
exposure on
SpaceNews.com, via a
webcast archive

• A nuanced look at news and analysis 
from the satellite telecom side of the 
space industry

WEBINARS
• A comprehensive 
marketing campaign 
promoting the event and 
your corporate branding 
launched ahead of time
• Verified leads to enhance 
your marketing lists
• A year’s worth of brand 
exposure on 
SpaceNews.com, via a 
webcast archive



Print Display Ads

With a readership of domestic and international space decision-makers 
in the commercial, civil 
and military sectors, 
industry credibility, and a 
reputation for delivering 
news and analysis the 
space community can 
trust, advertising in 
SpaceNews’ print 
magazine is always a 
stellar investment.

Digital Display Ads

Averaging 1.1 
million page 
views per month 
and bringing 
breaking news, 
insightful 
analysis to 
engaged readers 
and space experts  
the world over, 
advertising on 
SpaceNews.com 
is your passport 
to meaningful 
marketing.

See our Ad Size & Rate Index for pricing information.

With a readership of domestic and international space decision-makers 

Digital Display AdsDigital Display Ads
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| QUICK TAKES |

Blue Origin said October’s abort test keeps it on track to start flying 
people by the end of 2017. Company president Rob Meyerson said Oct. 13 at 
the International Symposium for Personal and Commercial Space�ight that the 
Oct. 5 abort test will allow the company to start �ying its New Shepard subor-
bital vehicle with “test astronauts” on board by the end of 2017, with commercial 
missions starting in 2018. The crew capsule and propulsion module used on 
that test will be retired, and Meyerson said that tests with new hardware should 
resume within a few months.

, meanwhile, says he’s focused on providing 
the infrastructure of space for future entrepreneurs. Bezos, speaking at a confer-
ence Oct. 20 organized by Vanity Fair magazine, said he wants to develop low-cost 
access to space that other companies can use to develop businesses, in much the 
same way he was able to build Amazon.com on top of both shipping networks 
and the Internet. Bezos has made similar comments in the past about low-cost 
space�ight being a goal for Blue Origin. In Thursday’s talk, though, he was also 
critical of cubesats, saying “there’s not that much interesting” about them given 
their small size.

Mike Moses is the new president 
of Virgin Galactic. Moses joined the 
company in 2011 as vice president 
of operations after a NASA career 
that included serving as the launch 
manager for the �nal 12 shuttle 
missions. Moses, in a speech at the 
International Symposium for Personal 
and Commercial Space�ight (ISPCS), 
said the company expects to begin glide 
�ight tests of its latest SpaceShipTwo 
vehicle in a month or two, after a single 
successful captive carry test �ight in 
September.

Elon Musk doesn’t believe sabotage 
is a likely cause of September’s pad 
explosion, but still worries about 
it. Musk, speaking at the U.S. National 
Reconnaissance Of�ce in Chantilly, 
Virginia, Oct. 13, said the leading cause 
of the failure is the formation of solid 
oxygen in carbon overwrap helium tanks 
in the rocket’s second stage. Outside 
experts believe that explanation is in 
line with the available evidence about the 
Sept. 1 explosion and the characteristics 

of such tanks. Musk added, in comments 
relayed from one attendee, that the 
accident can be replicated if someone 
shoots the tank. “We don’t think that 
is likely this time around, but we are 
de�nitely going to have to take precau-
tions against that in the future,” Musk 
reportedly said. 

Meanwhile, SpaceX plans to fly its 
first reused Dragon capsule next 
year. A company of�cial speaking at 
the ISPCS conference  in New Mexico 
the same day Musk was in Chantilly said 
that SpaceX’s SpX-11 cargo mission to 
the space station, scheduled for launch 
in early 2017, will be the �rst mission to 
use a previously �own capsule. Dragon 
was designed to be reusable, but SpaceX’s 
contract with NASA originally called 
for a new spacecraft for each mission. 
SpaceX will use the next-generation 
Dragon 2 spacecraft for cargo missions on 
the follow-on CRS-2 contract, including 
using propulsive landings rather than 
splashdowns.

DARPA has turned over operations of a space-tracking 
telescope to the Air Force. The U.S. Defense Advanced Research 
Projects Agency formally handed over operations of the Space 
Surveillance Telescope in New Mexico to Air Force Space Command 
Oct. 18, after DARPA completed several years of development and 
testing. The observatory can track objects out to the geostationary belt 
far better than existing telescopes, and is also used to discover and 
track asteroids. The Air Force plans to move the telescope to Australia 
under an agreement signed with the Australian government in 2013.
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Mike Moses

The New Shepard crew capsule ignites its abort motor to 
separate from its propulsion module on an Oct. 5 in-flight test of the 
vehicle’s abort system.

>

Arianespace does  not  gamble  with  i ts  customer s ’  assests .  We are 

f o c u s e d  o n  d e l i v e r i n g  t h e i r  s a t e l l i t e s  s e c u r e l y  a n d  o n  t i m e .  We 

leverage a culture of experience, reliability, and gradual innovation, 

a  c o m b i n a t i o n  t h a t  h a s  l e d  t o  t h e  b e s t  l a u n c h  p e r f o r m a n c e 

i n  t h e  m a r k e t  a n d  t h e  l o w e s t  i n s u r a n c e  r a t e s  i n  t h e  i n d u s t r y.

INSURED

74
successes  

in a row



Need to generate solid leads within the commercial, civil or military space industries?

SpaceNews can give your existing lead-gen campaign pertinent play on our website, or provide you 
with a turn-key solution that helps direct decision-makers to your lists. 

Possibilities include:

• Sponsored content with optional downloads
• Webinars
• Standalone white paper download
• E-books
• Corporate blog sign-up pages
• Mailing list sign-up pages

Events

As the primary source for news and analysis of 
the business and politics of space, everyone on 
the SpaceNews team has a finger on the pulse 
of industry developments and trends.

Let our thought leadership and high-profile 
connections take your industry credibility and 
influence to the next level through an 
in-person event. Or, leverage our robust and 
engaged website and social media audiences to 
create one-of-a-kind online experiences the 
entire globe can attend.

Live:
• Live events for the public
• Breakfast or lunch symposia
• Single- or multi-day conferences
• Panel discussions
• Invitation-only events on Capitol Hill
• Conference session
• Conference calls

Digital:
• Live streams or broadcasts (via UStream,
Periscope or Facebook Live)
• Rocket launch
• Webinars

Lead-Gen



Video
The universe isn’t static. 
Your advertising 
shouldn’t be, either.

Use video to bring your 
marketing story to life. 
Whether you sponsor a 
SpaceNews interview with 
a key industry figure or 
provide us with 
pre-produced 
advertisement or 
advertorial footage, our 
mission is to ensure that 
your vision comes to 
fruition.

Sponsored interviews

Other possibilities include:
• Advertorials
• Product demos
• Sponsored social media
posts
• Launch live-streams (via
UStream, Twitter via
Periscope, or Facebook via
Facebook Live)
• Conference session or panel
live or recorded broadcasts
• Co-branded explainer videos



ADVERTISING REPRESENTATIVES 

NORTH AMERICA 
BUSINESS DEVELOPMENT DIRECTOR 

Paige McCullough
+1-571-278-4090

pmccullough@spacenews.com

BUSINESS DEVELOPMENT MANAGER
Kamal Flucker

1-571-402-5706
kflucker@spacenews.com

OUTSIDE NORTH AMERICA 

CHINA, GERMANY, INDONESIA, ISRAEL, KOREA, MALAYSIA, RUSSIA, TAIWAN, 
SINGAPORE, AUSTRIA, DENMARK, FINLAND, INDIA, NETHERLANDS, BELGIUM, LUXEMBURG, 

NORWAY, SOUTH AFRICA, SWEDEN, SWITZERLAND, UNITED KINGDOM 
Tony Kingham 

KNM PR and Publishing 
4a High Street, 

Edenbridge, Kent, TN8 5AG, UK 
Tel: +44 (0) 20 8144 5934 

E-mail: tony.kingham@ worldsecurity-index.com

FRANCE, ITALY, SPAIN 
Emmanuel Archambeaud 

Fabio Lancellotti 
Defense & Communication 
48 Boulevard Jean-Jaures, 

92110 Clichy, France 
Tel: +33(0)1 4730 7180 

Cell: +33(0) 6 1103 9652 
Fax: +33(0)1 4730 0189 

E-mail: earchambeaud@defcommunication.com

JAPAN 
Kazuhiko Tanaka 

Shinono International, Inc. 
Akasaka Kyowa Building 2F 
1-6-14, Akasaka, Minato-ku

Tokyo 107-0052 Japan
Tel: 81 03 (3584) 6420
Fax: 81 03 (3505) 5628

Email: kazujt@bunkoh.com 



 

 

 

2017 PRINT ADVERTISING RATES 

 
 
 
 
 

PLACEMENT 4 COLOR 1 COLOR B&W BLEED SIZE LIVE SIZE 
2 PAGE SPREAD $24,500 $21,800 $19,400 16.75” x 11.0” 16.125” x 10.375" 
FULL PAGE $ 14,750 $ 13,135 $ 11,355 8.5” x 11.0” 7.875” x 10.375” 
TWO THIRDS $ 12,950 $ 11,710 $ 9,875 HORIZONTAL 

VERTICAL 
7.0” x 6.3333” 
4.6111” x 9.5667” 

HALF PAGE $10,525 $8,975 $7,650 HORIZONTAL 7.0” x 4.8333” 
ONE THIRD $ 9,825 $ 8,785 $ 7,410 HORIZONTAL 7.0” x 3.0” 
    VERTICAL 2.2222” x 9.5667” 

 

 
 

 
 
 
 
 

PREMIUM POSITION CHARGES 
CENTER SPREAD $1,610 
INSIDE FRONT COVER $1,340 
INSIDE BACK COVER $1,340 
BACK COVER $1,340 
PAGE 5 $915 
FIRST SPREAD $740 
REQUESTED PLACEMENT $740 

ANCILLARY PRODUCTS 
2017 TRADE SHOW SUPPLEMENT $10,000 
2018 WALL CALENDAR MONTHLY 
SPONSORSHIP $11,000 

MARKETPLACE 
1 COLUMN - 3.4165” x 3.0” $ 1,220 
3 COLUMN - 7.0” x 3.0” $ 2,435 

ON THE HORIZON EVENT LISTINGS 

CONTACT LISTING (PRINT AND ONLINE) $65 

FULL TEXT LISTING (UP TO 50 WORDS) $170 

LOGO INCLUDED IN LISTING    B&W $280 

1 COLOR $385 

4 COLOR $540 

FREQUENCY DISCOUNTS 
4-5 INSERTIONS 3% 
6-11 INSERTIONS 4% 
12-17 INSERTIONS 6% 
18-26 INSERTIONS 7% 
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SpaceNews Ad Guidelines & Specifications 

 

 
 

AD SIZE BLEED NON-BLEED LIVE 
Full Page 8.5" X 11.0"  7.875" X 10.375" 
Full Page Non-Bleed  7.875" X 10.375"  
2-Page Spread 16.75" X 11.0"  16.125" X 10.375" 
2-Page Spread Non-Bleed  16.125" X 10.375"  
2/3-Page Horizontal   7.0" X 6.333" 
2/3-Page Vertical   4.6111" X 9.5667" 
1/2-Page Horizontal   7.0" X 4.8333" 
1/3-Page Horizontal   7.0" X 3.0" 
1/3-Page Vertical   2.222" X 9.5667" 

 
SpaceNews is printed web offset, saddle stitched and trimmed. 
Final size of publication is 8.25” x 10.75”. 
All advertising art must be corrected for a 20% dot gain and the use of SWOP standards. 
 
Images/Rules and Frames 

● Images must be CMYK. No spot color or PMS. Colors will be converted to CMYK process 
equivalent 

● Black and white images are in grayscale mode. Use a minimum input resolution of 300 dpi for 
images scanned at their final image size 

● For line art, or scanned text, use a minimum of 1200 dpi 
● Rules and frames for graphics and images should not be less than .25 point 
● All partial page ads with no hard edge are required to have a rule/border to separate it from 

editorial content 
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Ink 

● No less than 10% is recommended for a flat tint for consistent reproduction 
● Total Ink – maximum of 300% 

 
Typography 

● BLACK TYPE – We recommend using type sized at 6 point or larger 
● COLOR TYPE – Type using two or more over-printing inks. Should be no less than 10 point sans 

serif. Serif type is not recommended 
● REVERSE TYPE – Serif fonts are not recommended. Type reversed out of a single ink area 

should be no less than 10 point (sans serif bold). Type reversed out of two or more overprinting 
colors should be no less than 10 point (sans serif bold). When reversing type out of a screened 
single-ink background, the background screen should be at least 30% in tonal value. Screen type 
reversed in a solid color must not exceed 20% tint in tonal value if both the type and background 
are the same color 

● OVERPRINTED TYPE- Overprint type is not recommended in areas exceeding 30% tonal value 
 
File Formats 

● We prefer that your files be either EPS or PDF formats  
● Be sure to use “print optimized” settings when creating your PDF. This will ensure that all of 

your fonts are included and your images are high resolution. These formats provide the most 
effective means for transmitting and printing across a variety of operating systems 

● If you cannot provide an EPS or PDF, we will accept creative composed in the following 
applications (with all fonts and images included):  

○ Adobe Illustrator CS6 
○ Adobe InDesign CS6  
○ Adobe Photoshop 

 
Files that do not meet specifications or require additional work may incur charges 

 
Issue and Closing Deadlines & Delivery 

● SpaceNews is published on Mondays. Closing for space and copy is NOON FRIDAY, 10 days 
prior to the issue date 

● Cancellation for premium positions is NOON MONDAY, four weeks prior to ad closing date 
● Cancellations after closing date will result in full payment for space, plus a premium charge. An 

exception will be made for “launch creative” in the event of failure 
● If advertising material arrives after stated deadline, SpaceNews assumes no responsibility for 

expressed reproduction, positioning or other related matters surrounding the insertion. Full 
payment for the ad will be required 

● Materials should be submitted via our online ad portal at https://spacenewsads.sendmyad.com 
● Follow the instructions to create an account and upload your materials 
● Please email your SpaceNews account representative when creative is submitted 

 
To mail hard copy proofs or physical: 
SpaceNews 
1414 Prince Street, Suite 204 
Alexandria, VA 22314 
 

Agency Commission 
● A 15% agency commission is available to recognized agencies 

  

https://spacenewsads.sendmyad.com/
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Coverwraps 

 

SpaceNews Coverwraps are printed 4 color process on two sides on 80# gloss cover stock. 
They are saddle stitched and trimmed. Final trim size is 8.25” x 10.75”. All advertising art must be 
corrected for a 10% dot gain and the use of  SWOP standards. 
  
All coverwraps include a Full Page Back Cover Ad. See below for size information. 
 

 
 

Images/Rules and Frames 
● Images must be CMYK, spot colors will be converted to CMYK process equivalent. Black and 

white images are in grayscale mode 
● Photographic images should be prepared at a resolution of 300 dpi. Line art, or scanned text 

should be prepared at 600-1200 dpi 
● Minimum 1.5x sampling ratio for scans (at 100%) 
● Rules and frames for graphics and images should not be less than .25 point 

 
Ink 

● No less than 5% is recommended for a flat tint for consistent reproduction 
● Total Ink - maximum of 300% 
● 150 line screen 
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Typography 
● BLACK TYPE: We recommend using type sized at 6 point or larger 
● COLOR TYPE: Type using two or more over-printing inks should be no less than 10 point sans 

serif. Serif type is not recommended 
● REVERSE TYPE: Serif fonts are not recommended. Type reversed out of a single ink area 

should be no less than 8 point (sans serif bold). Type reversed out of two or more over-printing 
colors should be no less than 10 point (sans serif bold). When reversing type out of a screened 
single-ink background, the background screen should be at least 20% in tonal value. Screen type 
reversed in a solid color must not exceed 20% tint in tonal value if both the type and background 
are the same color 

● OVERPRINTED TYPE: Overprint type is not recommended in areas exceeding 20% tonal value 
 

Additional SWOP specifications for the coverwrap can be found at: www.swop.org. 
 
File Formats 

● Your files should be in either EPS or PDF format. Be sure to use “print optimized” settings when 
creating your PDF. This will ensure that all of your fonts are included and your images are high 
resolution. These formats provide the most effective means for transmitting and printing across a 
variety of operating systems 

 
Physical Media 

● Format: CDs/DVDs 
 
All physical media should be sent: 
1414 Prince Street, Suite 204 
Alexandria, VA 22314 

  

http://www.swop.org/
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Following are grids that include masthead and mailing label positioning. 
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Trade Show Supplements 

 
Supplements are printed web offset, on gloss paper, saddle stitched and trimmed to 10.75” x 13.75”. 
 

 
 
Images/Rules and Frames 

● Images must be CMYK, single colors will be converted to CMYK process equivalent. Black and 
white images are in grayscale mode 

● Use a minimum input resolution of 300 dpi for images scanned at their final image size. For line 
art, or scanned text, use a minimum of 800 dpi 

● Rules and frames for graphics and images should not be less than .5 point 
 
Ink 

● Total Ink – maximum of 300% 
 
Typography 

● BLACK TYPE – We recommend using type sized at 6 point or larger 
● COLOR TYPE – Type using two or more overprinting inks should be no less than 10 point sans 

serif 
● REVERSE TYPE – Type reversed out of a single ink area should be no less than 8 point (sans 

serif bold). Type reversed out of two or more overprinting colors should be no less than 10 point 
(sans serif bold). SWOP (Specifications for Web Offset Publications) 

● Standards can be found at the Specifications for Web Offset Publications at: www.swop.org 
 
File Formats 

● We prefer that your files be either EPS or PDF formats. 
● Be sure to use “print optimized” settings when creating your PDF. This will ensure that all of 

your fonts are included and your images are high resolution 
  

http://www.swop.org/
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Bellybands 
 
Bellybands are printed on 70# gloss paper, are 6” in height and width will depend on whether it is normal 
magazine distribution or a trade show supplement. It will be either saddle stitched to the outside of the 
supplement or placed on an issue of SpaceNews. 
 
Please refer to Trade Show Supplement Specifications for Images, Ink, Type, Proofs and File Formats. 
 
Internet/Email Delivery of Bellyband Materials 

● A high-resolution, print ready PDF should be emailed to Greg Thomas at 
gthomas@spacenews.com 

● Please send an email confirmation to your sales representative once materials are sent 
  

mailto:gthomas@spacenews.com
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Trade Show Supplement Bags 

 

Trade show supplement bags are printed on 1.75 millimeter standard white polybag material. Images are 
printed two color and/or one color on both sides. 

● Supply camera-ready artwork separated with registration marks when more than one color 
imprint is required 

● Maximum 60 line screen on all spot colored bags 
● Original vector art created in Adobe Illustrator or Photoshop 
● All fonts converted to paths, curves or outlines 

 
We do not recommend overprinting spot colors due to contamination of ink colors. If your design requires 
you to overprint, we recommend you use a dark color on overprint and light on the under print text. This 
will help minimize a change in color where the images overprint. 
 
Internet/Email Delivery of all Supplement Bag Materials 

● Furnish an EPS file with a PDF for visual. Files should be emailed to at 
gthomas@spacenews.com  

● Please send an email confirmation to your sales representative once materials are sent 
  

mailto:gthomas@spacenews.com
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Digital Ads 

 
Ad Sizes & CPM* 
Dimensions CPM 
728x90 (300x50), 300x250 $99 
300x600 $155 
*All rates are gross 
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Dimensions Format Max File Size Length Loops/Animation 
728x90 (300x50), 
300x250 

JPEG, GIF, PNG, 
HTML5 
 

200kb 15 seconds 3 times 

300x600 JPEG, GIF, PNG, 
HTML5 

200kb 15 seconds 3 times 

728x90, 300x250, 
300x600 

Rich Media, 3rd 
Party Serving 

200kb 15 seconds 3 times 

 
Guidelines & Delivery Deadlines 

● Company name or advertiser’s URL/recognizable logo must appear on all creative as advertiser 
branding. The URL must include top-level domain name (e.g., .com, .net, .org) 

● Creative must adhere to any and all trademark and copyright laws. SpaceNews will not assume 
responsibility of illegal usage 

● All artwork must be accompanied by traffic instructions including linking URL 
● All submitted media or third party tags should be coded to open a new browser window upon 

clicking 
● Send creative to gthomas@spacenews.com with a copy to your SpaceNews Sales Representative  
● Please include customer name, contact information and dates of run for ad positioning  
● Both desktop(728x90) and mobile creative(300x50) should be submitted for 728x90 ad size 
● Click-through rates are not guaranteed 

 
Third-party ad serving 

● We accept third-party ad serving, but impressions are counted and invoices are issued based on 
SpaceNews’ ad serving system, Google DFP 

● 10-15 % impression tracking discrepancy is expected 
● All formats will be considered and require extra processing time for testing and implementation 

 
Targeted Ads 
Targeted ads are subject to availability. Contact your sales representative for more information. 
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Newsletters 
 
Dimensions Format Max File Size Length Loops/Animation 
728x90, 728x180, 
300x250 

JPEG, GIF, PNG, 
HTML5 
 

70kb 15 seconds 3 times 

300x600 JPEG, GIF, PNG, 
HTML5 

120kb 15 seconds 3 times 

 
Guidelines & Deadlines Deadlines 

● All artwork must be accompanied by a linking URL. 
● Creative must adhere to any and all trademark and copyright laws. SpaceNews will not assume 

responsibility for illegal usage 
● All creative should be sent (5) business days prior to the issue date 
● Cancellations after closing date will result in full payment for ad position 

 
Delivery of Materials 

● Please send creative directly to Greg Thomas at gthomas@spacenews.com and copy your 
SpaceNews Sales Representative 

● Please include customer name, contact information and dates of run for ad positioning 
 
 
Social Media 
 
Twitter 

● Text: 140 characters maximum (including spaces, hyperlinks and linked usernames) 
● Images:  

○ Size to 440 x 220 px 
○ Format as JPEGs or non-transparent .PNGs 

● Videos:  
○ Export as .MP4s in 720p HD format 
○ Maximum length: 2 minutes and 20 seconds 

 
Facebook 

● Images:  
○ Size to 1200 x 628 px  
○ Format as JPEGs or non-transparent .PNGs. 

● Videos:  
○ Export as .MP4s in 720p HD format 
○ Maximum file size: 1 GB 
○ Maximum bitrate: 4 mbps 

mailto:gthomas@spacenews.com
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